
 
 

 

Press Release 
Paris, March 2, 2022 

Orange, EDF, Sanofi and Vivendi launch a public speaking competition 

For the first time, EDF, Sanofi, Vivendi and Orange took part yesterday in an inter-
company public speaking competition. The 12 candidates from different business 
lines and different countries, who were selected following initial internal competitions, 
defended their groups’ colors on March 2022 at the iconic Paris venue: l’Olympia.  
Khadidiatou Niang Sar, representing Orange won this first inter-company final. 

Public speaking, a key skill in companies 
Mastering the art of public speaking can make all the difference in business and 
world at large. Sharing your ideas and convincing people with charm and emotion 
are not acquired skills but can be developed and become real assets. Orange 
launched its first public speaking competition in 2017 by offering its employees the 
opportunity to take up this challenge with training given by the Cours Florent 
Exécutive and public speaking coaches. The 12 candidates from the four companies 
taking part in this first inter-company competition have received similar coaching.   

A brand new, fun inter-company competition for this 2022 edition. 
For the first time, Orange opened its public speaking competition to EDF, Sanofi and 
Vivendi. These four Groups share a common vision: business has an essential role 
to play in society and skill development. Through this program, individuals are 
encouraged to experiment with public speaking and discuss global issues.  

A fast-paced and competitive final in the prestigious Olympia venue 
An exceptional jury was composed of César Ghrenassia, Attorney at the Paris Bar; 
Paul Taylor, Comedian and YouTuber; Youssef Swatt’s, Belgian Rapper and writing 
workshop leader; Anne Parillaud, French actress. The twelve finalists, from France, 
Senegal, the United Kingdom, Egypt and Japan, each gave a 5-minute speech in 
English or French, on a defined topic. 

Béatrice Mandine, Executive Director of Communications, Brand and Engagement at 
Orange said: “This competition is a perfect way of learning public speaking skills 
because it combines theoretical teaching and a practical part, on stage! I am very 
happy that this 2022 edition was able to take place between these four major groups, 
EDF, Sanofi, Vivendi and Orange, and I want to thank them for their commitment. 
We have experienced some wonderful emotion. I would like to congratulate all the 
candidates for their performance, and especially for rising to the challenge!” 
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Richard Rousseau: richard2.rousseau@orange.com; +33 6 86 52 64 84 
Jean-Louis Erneux: jean-louis.erneux@vivendi.com; +33 1 71 71 15 84 
Chrystel Baude: chrystel.baude@sanofi.com: +33 1 57 63 25 04 
EDF press department: service-de-presse@edf.fr; +33 1 40 42 46 37 

About Orange 
Orange is one of the world’s leading telecommunications operators with sales of 42.5 billion euros in 2021 and 140,000 
employees worldwide at Friday, December 31, 2021, including 78,000 employees in France. The Group had a total customer 
base of 271 million customers worldwide as at Friday, December 31, 2021, including 224 million mobile customers and 23 
million fixed broadband customers. The Group is present in 26 countries. Orange is also a leading provider of global IT and 
telecommunication services to multinational companies, under the brand Orange Business Services. In December 2019, the 
Group presented its new “Engage 2025” strategic plan, which, guided by social and environmental accountability, aims to 
reinvent its operator model. While accelerating in growth areas and placing data and AI at the heart of its innovation model, the 
Group aims to be an attractive and responsible employer, adapted to emerging professions. 

Orange is listed on Euronext Paris (symbol ORA) and on the New York Stock Exchange (symbol ORAN). 
To find out more (online and via your mobile device), go to: www.orange.com, www.orange-business.com or to follow us on 
Twitter: @orangegrouppr. 
Orange and any other Orange product or service names included in this material are trademarks of Orange or Orange Brand 
Services Limited. 

About EDF 
A major player in the energy transition, the EDF group is an integrated energy company present in all the following business 
lines: production, transport, distribution, trade, energy sales and energy services. As a leader in low-carbon energy worldwide, 
the Group has developed a diversified production mix mainly based on nuclear and renewable energy (including hydropower) 
and invests in new technologies to support the energy transition. EDF’s purpose is to build a CO2-neutral energy future 
combining protection of the planet, well-being and development through electricity and innovative solutions and services. The 
Group contributes to the supply of energy and services to around 37.9 million customers (1), including 28.7 million in France 
(2). In 2020, it had consolidated sales of 69 billion euros. EDF is a company listed on the Paris Stock Exchange.  
(1) Customers have been counted since 2018 by delivery site; a customer may have two delivery points: one for electricity and 
another for gas. 
(2) Including ÉS (Électricité de Strasbourg). 

About Sanofi  
We are an innovative global healthcare company, driven by our vocation to pursue the miracles of science to improve people’s 
lives. Our teams, which are present in a hundred countries, are transforming the practice of medicine to make the impossible a 
reality. We provide therapeutic solutions that can change patients’ lives and vaccines that protect millions of people worldwide, 
guided by our aim for sustainable development and our social responsibility.  
Sanofi is listed on EURONEXT: SAN and NASDAQ: SNY 

About Vivendi 
Since 2014, Vivendi has been focused on building a world-class content, media and communications group. In content 
creation, Vivendi owns powerful, complementary assets in music (Universal Music Group), movies and series (Canal+ Group), 
publishing (Editis) and video games (Gameloft) which are the most popular forms of entertainment content in the world today. 
In the distribution market, Vivendi has acquired the Dailymotion platform and repositioned it to create a new digital showcase 
for its content. The Group has also joined forces with several telecom operators and platforms to maximize the reach of its 
distribution networks. In communications, through Havas, the Group possesses unique creative expertise in promoting free 
content and producing short formats, which are increasingly viewed on mobile devices. In addition, through Vivendi Village,  
the Group explores new commercial activities in live entertainment, franchises and ticketing that are complementary to its core 
activities. Vivendi’s various businesses cohesively work together as an integrated industrial group to create greater value. 
www.vivendi.com 
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